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PARTNER WITH THE PREMIER TECHNICAL SOCIETY SERVING
THE MULTI-BILLION-DOLLAR LUBRICANTS INDUSTRY

Dear Marketing Executive,

As you prepare your marketing and sales
strategy for 2027, STLE once again showcases
a strong line-up of opportunities to reach its
vast and dynamic audience of decision-makers
in its 2027 Marketing Resource Guide.

There are many great offerings, including:

® The most consistent and impactful
backdrop for your company'’s sales
messages in award-winning TLT
Magazine

e Advertise on STLE's social media
platforms to connect with the STLE
community

e “Co-host” the food and beverages at
the STLE Annual Meeting Networking
Reception held in the Exhibit Hall

e And much more!

Make sure to check out the details about the
2027 STLE Annual Meeting & Exhibition:
Innovating Through Tribology & Lubrication at
the Hyatt Regency Chicago next May and the
variety of sponsorship opportunities available.

As always, | look forward to working with you
over the coming weeks and months as you
plan to tap into these exposure-rich, cost-
effective marketing services next year.

Until then, please take some time to review
the entire Guide and let me know if you have
questions. To see the current issue of TLT,

or flip through previous issues,

visit www.stle.org/TLT.

I'll follow up with you soon.

Tracy Nicholas VanEe

STLE National Sales Manager
emeraldcomminc@yahoo.com
630-632-1883

WHO WE ARE

The Society of Tribologists and Lubrication
Engineers (STLE) is the premier technical
society serving the needs of more than

15,000 individuals and 200 companies and
organizations that comprise the tribology and
lubrication engineering business sector. Itis a
global organization dedicated to advancing the
science of tribology, which is the study of friction,
wear and lubrication of moving parts. This can
be airplane engines or contact lenses, from the
smallest material to the largest. STLE brings
together industry leaders to share knowledge,
develop cutting-edge solutions and drive
innovation in industries. STLE has professional
education, certification programs, publications
and events that allow members to stay ahead in
the technology and science of the field.

BUILDING A CUSTOMIZED, MULTIMEDIA
PROGRAM

STLE provides a multitude of marketing

opportunities that tap into the powerful STLE
audience. Customizing opportunities to fit your
needs and budgets maximizes your marketing
dollars and ensures that your message reaches
the largest possible audience.

CHOOSE FROM THE FOLLOWING PRINT,
ONLINE, & FACE-TO-FACE OPPORTUNITIES:
TLT Magazine Print Advertising

TLT Magazine Digital Advertising

Trade Show in Chicago, lllinois—81st STLE
Annual Meeting & Exhibition!
Sponsorship

Corporate Membership/Corporate Profiles
Publication

Commercial Marketing Forum (CMF)
CMF Plus - Special Section of TLT

Email Sponsorship

Student Events

STLE Mobile App

Annual Meeting First Look Mailer

Annual Meeting Program Guide
Webinars

Podcast

Social media posts




() STLE DEMOGRAPHICS

DOMESTIC AND INTERNATIONAL

REACH

With its print and digital products, plus
face-to-face industry events, STLE serves
a market of some 15,000 lubricant
professionals worldwide. STLE is an
international organization, with 22% of
our membership coming from 70 nations
outside of North America.

POWER BUYERS

80% of STLE members authorize
purchases, evaluate products and
recommend vendors.

KEY MARKETS

Following are the percentages of STLE
members who purchase or recommend
these products and services:

Base oils 34%

Consulting services 41%
Formulated oils 48%

Grease 42%

Lubricant additives 46%
Software 32%

Support services 46%
Testing/analysis equipment 68%

A FOCUSED AUDIENCE

Two-thirds of STLE members are lubricant
manufacturers, additive manufacturers/
suppliers or end-users of lubricants and
lubricant-related products:

® 41% Lubricant manufacturers

* 20% Additive manufacturers and
suppliers

* 8% Academics

* 7% Equipment manufacturers

7% Other technical professionals in

the lubricants industry

6% Oil distributors

5% Testing

3% End-users of lubricants

2% Base oil suppliers

1% National laboratory

ATECH-SAVVY AUDIENCE

85% of STLE members are college grads, and
44% hold advanced degrees in engineering,
chemistry or another science-based discipline.

e 20% Doctorate
24% Master's
41% Bachelor’s
12% Some college
3% Other

REPRESENTING MANY JOB FUNCTIONS

STLE members come from all segments of the
lubricants industry.

e Senior corporate management
Plant management & maintenance
Researchers & product developers
Sales & marketing personnel
Technical services

Formulators

Engineers & chemists

SERVING A WIDE RANGE OF MARKETS

STLE members are involved in virtually all
lubricant-related markets:

e Aerospace

e Al and Machine Learning in Tribology

e Automotive

e Base Oils e Metalworking Fluids

e Bearings * Mobile Equipment

e Biobased Lubricants e Nanotribology

e Biotribology ¢ Nonferrous Metals

e Ceramics/Composites e Power Generation

e Condition Monitoring e Rheology

e Contact Mechanics e Seals

e Electric Vehicles e Solid Lubricants

e Environmentally Friendly @ Synthetic Lubricants
Fluids e Tribochemistry

e Energy ¢ Tribotesting

e Gears e Wear and more

* Grease

e Hydraulic Equipment

e Lubrication Fundamentals

START HEIGHTENING YOUR PROFILE TODAY!
Contact Tracy Nicholas VanEe ¢ 630-632-1883 or

emeraldcomminc@yahoo.com




2027 TLT EDITORIAL CALENDAR

Launched in 2003, award-winning Tribology & Lubrication Technology (TLT) is STLE's most visible
member service. Membership surveys consistently rate it as STLE's No. 1 service. TLT was created
to aid in the technical education and professional development of STLE members and industry
colleagues. Each issue is packed with feature articles, industry surveys, interviews with leading
professionals, resources, best practices, lubrication fundamentals and more. Through its print
and digital editions, TLT delivers world-class technical content to some 15,000 leading lubricant
professionals each month.

m CONTENT FOCUS m AD MATERIALS

January

Additives | Artificial Intelligence (Al)/Thermal Management |
Lubrication Fundamentals | Computer-Aided Tribology/Al |
Grease

Nov. 23

Nov. 30

February

Base Stocks | Additives | Surface Engineering | Al and Grease
| Automotive Tribology

Dec. 22

Dec. 29

March

Metalworking Fluids | Synthetic Lubricants | Condition
Monitoring & Predictive Maintenance | Oil Analysis

Jan. 25

Feb. 1

April

Bearings & Bearing Lubrication | Immersion Cooling | Grease
| Solid Lubricants | Gears & Gear Lubrication | Automotive
Tribology STLE pre-convention issue! Bonus Distribution:
2027 ILMA Engage Conference, April 6-8, Carlsbad, Calif.;
Pittcon, April 24-28, Pittsburgh, Penn.

Feb. 22

March 1

Grease | Hydraulics | Aerospace | Oil Analysis | Supply Chain
STLE convention issue! Bonus Distribution: STLE 2027
Annual Meeting & Exhibition, May 2-6, Chicago, lII.

March 24

March 31

June

Base Oils | Oral Tribology | Synthetic Lubricants | Surface
Engineering | Automotive Tribology STLE post-convention
issue!l Bonus Distribution: NLGI, June 7-10, Miami, Fla.

April 30

May 7

July

Electric Vehicles | Power Generation | Aerospace | Seals |
Metalworking Fluids and Al

May 25

June 1

August

Condition Monitoring & Predictive Maintenance |
Nanomaterials | Nanotribology | Bearings and Gears
| Metalworking Fluids | Automotive Tribology Bonus

Distribution: ILMA Annual Meeting, Sept. 25-28, San Antonio,

Texas

June 23

June 30

September

Additives | Oil Analysis | Bearings & Bearing Lubrication |
Solid Lubricants | Environmentally Friendly Fluids

July 23

July 30

October

Environmentally Friendly Fluids | Tribochemistry | Gears
& Gear Lubrication | Condition Monitoring & Predictive
Maintenance | Wear | Automotive Tribology

Aug. 24

Aug. 31

November

Aerospace | Sustainability | Environmentally Friendly Fluids |
Oil Analysis

Sept. 22

Sept. 29

December

Wear | Additives | Solid Lubricants and Sustainability |
Automotive Tribology

Oct. 22

Oct. 29




<) 2027 AD RATES AND MECHANICAL SPECS

MAGAZINE TRIM SIZE & NOTES: 8.5 inches wide by 11.25 inches high. Please include crop marks (marks that show
the precise area to be trimmed) and bleeds on all full-page ads. Keep text at least half an inch from the edges of
full-page bleed ads to ensure that important information is not trimmed off in production. Crop marks and bleeds
can be added (using Marks and Bleeds settings) when PDFs are created. Bleeds should extend at least 1/8th
(.125) inch beyond the edge of the page for full-bleed ads.

ELECTRONIC FILE REQUIREMENTS: TLT only accepts Press Quality high-resolution (at least 300 dpi) electronic files.
PDF is preferred. For more information, see the TLT Advertiser Specifications at www.stle.org/TLT.

V‘J 25" bleed beyond trim
IN EVERY ISSUE: e S E— —

* Feature Articles Two Page Spread ! | = Full Page
e |Lubrication {full bleed) ! i|  (full bleed)

Fundamentals ;
e Q&A with Leading | i

Industry Professionals 17U WX 11 1U2'H ——H H-83/4"W x 111/2"H
e Emerging Technology | i :
Reports | ; |
e MarketReportsby | L ¢ 777777 | ||
Products & Geography
e New Products . e — . — - e SN . w15 i .. S
e Industry Surveys T T
e Professional Resources ;';“?bfzgg)s"'ead :::;';aezz)
* International Reports Live text, image, 11250 ive text, image, H207H
e Practical Applications logo area wi?hin logo area wi?hin
safety margin: safety margin:
e Industry News
4 16"Wx[101/2"H—» <71/2"Wx 10 1/2"H>

aosize | x| x| 6x 9 12X [l ADDITIONALOPTIONS IN DIGITALTLT

Full page $3,705| $3,344 | $2,982 | $2,619| $2,257 Audio embedded in ad: $382
Two-thirds $3,038| $2,740| $2,442| $2,147| $1,849| |Video embedded inad: $637

Half $2,590 | $2,339| $2,086| $1,833| $1,581 Animation in ad: $382

Third page $2,148 | $1,936| $1,647| $1,517| $1,308

Quarter page | $1,924| $1,734| $1,547| $1,359| $1,169| | SPECIALPOSITIONING: 10% upcharge

SPECIAL POSITIONS COLOR CHARGES:

IFC (color charge included) $7,970| $7,173| $6,374| $5,574| $4,853 One-color: $517
IBC (color charge included) $7,802 | $6,901| $6,140| $5,368| $4,601 Four-color: $1,458
OBC (color charge included) $8,786| $7,908| $7,027| $6,150| $5,271 PMS match: $630
Center spread $8,839 | $8,397| $7,956| $6,951| $6,202 Bleed: n/c
Contents (p. 3) $6,103| $5,655| $5200| $4,748| $4,306

Page 5 $5,829 | $5,371| $4,941| $4,510 $4,090

START HEIGHTENING YOUR PROFILE TODAY!

Contact Tracy Nicholas VanEe ¢ 630-632-1883 or emeraldcomminc@yahoo.com
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INNOVATING THROUGH TRIBOLOGY & LUBRICATION

STLE's three-day exhibition is the lubricant industry’s premier trade show and the place where you
and your company connect with some 1,600 leading professionals looking to do business with you.

2027 Annual Meeting Dates: May 2-6 ® Exhibition Dates: May 3-5

DO YOU FIT AT STLE'S EXHIBITION?

The answer is YES if your organization markets

any of the following products and services:

¢ Base Oils

Condition Monitoring/Testing Analysis
Consulting Services

Environmental Protection Re-refining

Industrial Fluids

Lubricant Additives
Lubricant Management
Metalworking Fluids
Metalworking Fluid Additives
Synthetic Fluids

PRICING FOR STANDARD BOOTHS

Standard booths at the Hyatt Regency
Chicago are 10-by-10 feet and cost $3,275

for STLE Corporate Members and $3,675 for

all others.
Included:

e Standard 7-by-44-inch ID sign displaying your

company's name, city and booth number
e An 8-foot-high back wall and 36-inch-high
divider rails of quality fabric
e General overhead lighting
e Security guard service
Listing in the Program Guide distributed on
site
Listing in the STLE Mobile App
Listing in TLT magazine distributed on site
e List of registered attendees suitable for one
pre- or post-meeting mailing

Equipment Material Supplies and Services

PRICING FOR SUPERSIZED BOOTH/
MARKETING PACKAGES - SAVE MORE THAN
$11,000!

For companies that want to set themselves apart on
the 2027 show floor, STLE once again is offering five
20-by-20-foot SuperSized booths that are four times
the square area of a standard booth. Companies
that display in these booths occupy the prime
locations on the show floor and are guaranteed high
traffic. All of the services that come with a standard
booth are included with the SuperSized booths.

In addition, to help you get the most from your
premium booth, STLE offers a SuperSized Exhibitor
Package combining exhibit space with an unbeatable
marketing combination:

® Premium booth size (20-by-20 feet)

e Full-page, color ads in the Pre-convention,
Convention and Post-convention issues of TLT,
STLE's official magazine that reaches 15,000
lubricant professionals monthly and a full page
ad in the print Program Guide

SuperSized booths: Corporate Member Price:

Total value......ccccoeuenn. $29,449

Your oSt $17,922

Your savings......ccceeeeevenes $11,927

SuperSized booths: Non-Corporate Member Price:
Total value....cocveeeven. $31,049

YOuUr COStuvevieneaneeeann.. $18,322

Your savings.....ccceeeeeeneecee $13,127

PROFILE ENHANCEMENT TIP: Plan to promote your exhibit with ads in the April Pre-convention issue of TLT,

the May Convention issue of TLT, the Annual Meeting Program Guide and the June Post-convention issue of TLT.



2027 FLOOR PLAN e HYATT REGENCY
CHICAGO EXHIBIT HALL » CHICAGO, ILLINOIS

Great connection with technical and business leaders. "Great opportunity to connect

== &% with individuals passionate about
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“Great environment to bring together industry professionals for a collective exchange of knowledge.”

FUTURE STLE ANNUAL MEETINGS

e Tampa, Fla.: May 21-25, 2028
e LasVegas, Nev.: May 20-24, 2029
e Indianapolis, Ind.: May 19-23, 2030

START HEIGHTENING YOUR
PROFILE TODAY!
Contact Tracy Nicholas VanEe

630-632-1883
emeraldcomminc@yahoo.com

e



ANNUAL MEETING MARKETING OPPORTUNITIES

SPONSORSHIPS

Typically attracting about 1,600 attendees, STLE's Annual Meeting & Exhibition: Innovating Through
Tribology & Lubrication is the place where the lubricants community gathers to conduct business,
renew relationships and make marketing plans for the upcoming year. Sponsorships at STLE's
Annual Meeting are a great way to gain exposure and raise the profile of your company in Chicago.
Sponsorships come in all shapes, sizes and prices and are designed to fit everyone’s marketing budget.

RHODIUM LEVEL-$5,000

(+indicates additional materials costs)

PALLADIUM-$4,000

(+indicates additional materials costs)

Annual Meeting Mobile App

A personal guide and itinerary planner for STLE's
conference that works on all Apple and Android
mobile devices. Benefits include your banner ad front
and center, and 5 notifications for use before, during or
after the Show.

Badge Lanyards+

Let Annual Meeting attendees wear your company's
name and serve as walking advertisements throughout
the meeting. One of the meeting's most visible
sponsorships—this one never stops working!

Guestroom Keycards+

Your company name and logo are printed on each card
which keeps your sales message at the fingertips of all
2027 STLE attendees.

Keynote Session

Your company’s name and logo will be placed on a
poster near the ballroom entrance, PLUS your company
representative introduces the session and provides a
brief description of your own company, at the Monday
morning Keynote presentation.

Registration Bags+

All attendees receive a branded tote with your
company's name and logo to carry their meeting
materials throughout the week. Best of all, these
high-quality bags are designed for long-term use—
keeping your company name in sight long after the
meeting is over.

WiFi Service+

Your company name appears on the signal and on
log-in information cards distributed at the registration
area. For maximum exposure: Add a custom splash
page for an additional fee.

PROFILE ENHANCEMENT TIP: Package your
sponsorship with a three-point ad program in

TLT's Pre-convention, Convention and Post-
convention issues.

Directional Signs+

Providing highly visible direction to the Exhibition Hall,
signage will be placed strategically throughout the
venue to point the way and promote your company’s
name and logo.

Education Course Lunches+

Help provide sustenance to more than 230 education
course participants who will be issued lunch vouchers
for use at the Hyatt Regency Chicago's food outlets
and area restaurants throughout the week. Your
company'’s name and logo will appear on the
envelopes themselves.

Exhibitor Appreciation Hour Raffle+

The Exhibitor Appreciation Hour provides dedicated
time for STLE attendees to visit the STLE exhibition.
Adding to the excitement are sponsored raffles on
Monday and Tuesday to win a prize of your choice
(attendees must be present to win). Announcement
cards will be distributed at the Annual Meeting,
drawing prime attention to your company's
generous gift.

Refreshment Breaks+

Served twice daily in the Exhibit Hall, these beverage
breaks offer welcome libations and draw attention to
the show floor. Branded coffee cup sleeves identify
the sponsor for that day as do easels next to the break
stations. Result: Constant exposure for your company!

Welcome Gift+

Be the first to greet STLE attendees with a gift item of
your choosing and design. Depending on size, the
items—branded with your company’s name and logo—
will either be distributed at the registration area or
inside the Registration Bags.

Exciting, High-Impact Branding
Opportunities for 2027 Sponsors!
e Digital Signage
e Escalator Clings
e |eader Board



TITANIUM-$3,000

(+indicates additional materials costs)

PLATINUM-$2,000

Education Course Materials

In 2026, more than 230 people attended STLE's Annual
Meeting education courses. In 2027 STLE once again
will offer a full slate of world-class courses taught by the
industry’s top experts. Digital notebooks containing all
the course modules will be offered to all participants
and referenced continuously even long after the
meeting is over. Your sponsorship includes a full-page
ad at the front of the book and will also be on the
header page of each module, which will be archived for
60 days post-event.

Hydration Stations+

Help exhibitors and attendees alike stay hydrated
during the week through table-top water dispensers
positioned in key spots around the venue. Branded
plastic cups identify the sponsor as does signage at
each station.

President’s Luncheon

The President’s Luncheon is an excellent way to reach
a captive audience of more than 800 Annual Meeting
attendees. Exposure benefits include signage outside
the door of the banquet hall and all promotion in TLT,
the Program Guide and the Annual Meeting Mobile
App.

Recharging Lounge+

Inviting lounge area(s) in the STLE Annual Meeting
event space will feature electronic device recharging
equipment. Signage branded with your company’s
name and logo will highlight your company for enabling
this area to "take a break and recharge.”

Speakers Breakfast Series

The Speakers Breakfasts are held on Monday, Tuesday,
Wednesday and Thursday. Between 75-150 high-level
decision-makers attend each breakfast, affording each day's
sponsor tremendous exposure.

MULTIPLE SPONSORSHIP OPPORTUNITIES

Monday Evening Networking Reception on the 2027
Exhibit Show Floor!

Once again, this Annual Meeting highlight will be held in
the Exhibit Hall. Some 800 attendees will gather to mix and
mingle with each other and the 200+ exhibitor personnel,
allowing more time to visit the Hall and drawing huge
attention to the industry participants and their exhibit
booths. Sponsorship of this event is available at all levels:

e Rhodium ($5,000)
e Palladium ($4,000)
e Titanium ($3,000)
e Platinum ($2,000)
e Gold ($1,000)

“CO-HOST” THE
NETWORKING
RECEPTION!

Annual Meeting sponsors

can add food/beverage
packages to their 2027
programs.
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START HEIGHTENING YOUR PROFILE TODAY!
Contact Tracy Nicholas VanEe ® 630-632-1883 or emeraldcomminc@yahoo.com
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INNOVATING THROUGH TRIBOLOGY & LUBRICATION

ANNUAL MEETING FIRST LOOK COMMERCIAL MARKETING FORUM (CMF)
Audience: 15,000 top lubricant professionals. AND CMF PLUS
Distribution: Mailed out in December. The CMF is a series of 20-minute marketing
The 2027 Annual Meeting First Look mailer will sessions at STLE's 2027 Annual Meeting where
preview the agenda for the 2027 STLE Annual you may promote your company’.s products gnd
Meeting & Exhibition. It will also contain looks at ~ services, something not allowed in the technical
commercial participants set to exhibit, sponsor sessions. Your CMF session is promoted in the
and present at the Meeting. Annual Meeting Program Guide and STLE Mobile
Exclusive Sponsor: $2,995 net App, directing attendees to your preser.ltatlon.
(Includes company name and logo in printed Then ta!<e your message to 1.5,000 !gbrlcant
version and banner ad in digital versions.) professionals by converting it to writing and
publishing in CMF Plus, a special section in the
ANNUAL MEETING MOBILE APP November TLT. You receive two spreads (four

pages—three to present your CMF information
Audience: 1,300+ users plus a full-page ad).
Placing the entire week’s daily
program and activities “at your

fingertips,” this sophisticated B8 A

Commercial Marketing Forum Pricing:
e $810 for STLE Corporate Members who exhibit

platform makes an excellent —— * $860 for exhibitors only
backdrop for your banner ads 2288 e $950 for STLE Corporate Members

i ' 2 e $1,090 for individual members
Price: $495 o e $1,170 for non-members
ANNUAI. MEETING PRINT - 00 CMF Plus Rate: $2,500 net for four pages
PROGRAM GUIDE A T——
Audience: 1,600 Annual Meeting attendees plus TI.T "l:BdR'ﬁA'fh'NER?NG

15,000 top lubrication professionals.

Distribution: On site at the Hyatt Regency
Chicago and via email.

This navigation tool for the five-day meeting
garners top visibility for your company’s branding
and sales messages. Included in the Guide are
programs, times, exhibit floor plan, special events,
education course index and more.

Cover Page Rates

¢ Inside Front Cover: $1,795
¢ Inside Back Cover: $1,695
e Qutside Back Cover: $1,895

. PROFILE ENHANCEMENT TIP: Combine your Annual Meeting technical presentation with a Commercial

Marketing Forum session to establish your company’s expertise and sell products.



BONUS: For the Digital TLT sponsorship, your sponsorship and

company name appear on the front cover of TLT's print edition.

<) CORPORATE MEMBERSHIP
THE ULTIMATE STRATEGY FOR GETTING THE MOST FROM STLE

Becoming a Corporate Member means access to STLE's best marketing
features and shows support of the lubricant industry’s premier technical
society. Corporate Members achieve significant savings on STLE
products and services, particularly the Annual Meeting.

STLE has a Corporate Member Premium plan to allow for even greater
savings. To determine which plan makes the most sense for your
organization, contact STLE national sales manager Tracy Nicholas
VanEe: emeraldcomminc@yahoo.com, 630-632-1883.

If your company sends two or more individuals to the STLE Annual
Meeting or participates through an exhibit or Commercial Marketing
Forum, then Corporate Membership is the ultimate strategy for raising
your industry profile while saving thousands of dollars.

Corporate Profiles publication: To honor Corporate Member

companies, TLT includes this special publication every December to showcase pertinent information
about your company-a half-page profile accompanied by a half-page ad. The publication also
stands alone on the STLE website home page through January!  Rate: $1,500 net.

E-OPPORTUNITIES

DIGITALTLT SPONSORSHIP
Audience: 15,000 top lubricant
professionals worldwide

Distribution: Emailed, posted on STLE
website and archived

Your company can be the sole sponsor of

a digital edition of TLT. Your promotional
copy appears opposite the front cover and
reaches 15,000 top lubrication professionals
around the world. Readers clicking on this
page are directed to your website. Your
company logo appears at the top of the
main digital edition page and next to the
TLT magazine cover on the Digital TLT home

page during the month of your sponsorship.

STLE SOCIAL MEDIA POSTS: Harness STLE's
powerful following on LinkedIn (14,000
followers) and X (2,200 followers) to build
awareness and engagement and keep your
company'’s brand in the conversation.

STLE WEBSITE: Average page views of 156,000 per
month and 20,000 active users make STLE's website
home page a marketing savvy addition to your overall
STLE marketing plan. The banner opportunities come
in different sizes and locations on the page so you can
maximize your visibility!

TLT SOUNDING BOARD QUESTION: Gain direct market
insights by adding a custom question to TLT's Sounding
Board survey. Reach our engaged readership of
tribology and lubrication engineers while collecting
competitive intelligence on industry priorities,
challenges and preferences. Your question would be
added to the survey, and we would share results after.

WEBINARS AND PODCASTS: Your company chooses the
date, topic and speaker and STLE handles registration,
promotes, hosts and moderates your one-hour webinar
(and provides the attendee list post-event). Or, go “on
the record” with your company'’s latest innovation or
product/service development through an STLE Podcast.

WEEKLY EMAILS: Place your sales messages at the top
of a variety of STLE weekly e-Communications about
services and upcoming events pertinent to its audience
of lubricants professionals.

START HEIGHTENING YOUR PROFILE TODAY!

Contact Tracy Nicholas VanEe ¢ 630-632-1883 or emeraldcomminc@yahoo.com
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81ST STLE ANNUAL MEETING & EXHIBITION

Innovating Through Tribology & Lubrication
May 2-6, 2027
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5th Order Industry
Acme-Hardesty

Adeka USA Corp.

Adipro USA

Advanced Chemical Concepts
Advancion Corporation

Afton Chemical

AGAT Laboratories

Agilent Technologies
Allegheny Petroleum Products Co.
Allied Powers LLC

ALS Services USA Corp.

Amee Castor and Derivatives
American Petroleum Institute
American Refining Group
Amsoil Inc.

AnalytiChem

Anhui Trust Chem Co.

Anton Paar

Applied Rigaku Technologies, Inc.
Arxada

Ashburn Chemical Technologies
Ashland

Axel Royal LLC

Ayalytical Instruments, Inc.
Azelis L&MF US

Barentz North America

Baron USA, LLC.

BASF Corp.

BG Products, Inc.

Biosynthetic Technologies
Bisley International, LLC
Blaser Swisslube Inc.
Brenntag

Bruker Nano Surfaces & Metrology
Buckman North America

Bull & Bear

Bureau Veritas

BVA Inc.

BYK USA, Inc.

Calumet Specialty Products
Canada Inc. (DBA LTI Group)
Cannon Instrument

Carbon Minds

Cargill

Carpenter Co.

Castrol Lubricants USA, Inc.
CCl Manufacturing Illinois Corp.
CGF, Inc.

ChainCraft

CHEM Group

Chemformation

ChemPoint

Chevron Oronite

Chevron Phillips

Chrysan Industries, Inc.

Clariant Corp.

Colonial Chemical, Inc.

Comercial Roshfrans, S.A. De C.V.

Compass Instruments

Connect Chemicals

CRS Reprocessing

Crystal Clean

Daimler Truck North America

DataPhysics Instruments USA

Daubert Chemical

Dauch

DC Scientific

Dexsil

DL Chemical Co., Ltd

Dover Chemical Corp.

Dover Precision Components

Dow Chemical

DR Lubricants Inc.

DuBois Chemicals, Inc.

Ducom Instruments

Dumarey USA, LLC

DuPont MOLYKOTE®

ECH America Inc.

Eastern QOil Co.

Eastman Chemical Co.

Edrich Products, Inc.

Ele Corporation

Emery Oleochemicals

EnginSoft USA

Engineered Lubricants Co.

Eralytics

Ergon, Inc.

Etna Products, Inc.

Everlube Products - A Business
Unit of Curtiss-Wright Corp.

Evonik Oil Additives USA, Inc.

ExxonMobil Chemical

ExxonMobil Product Solutions

Falcon Industrial, Inc.

Falex Corp.

FedChem

Flucon Fluid Control GmbH

Fluid Metrics

Focus Chemical, Inc.

Ford Motor Company

Fortech Innovative Formulations

Fox Scientific, Inc.

FUCHS Lubricants Company

Functional Products Inc.

Gehring-Montgomery

General Motors Corp.

Geo Pfau’s Sons Co. Inc.

Goulston Technologies Inc.

Green Oleo S.p.A

Hallstar

Hangzhou Sungate Chemical Co.,

Ltd.

Harrison Manufacturing Co. Pty
Ltd.

HF Sinclair

Hill and Griffith Co.

H.L. Blachford Ltd.

Huntsman

Husk-ITT Corp.

Hydac Technology Corp.

Hydrotex Inc.

ICL-IP America Inc.

Ideas, Inc

IMCD

Indo Amines Americas LLC

Indorama Ventures - Indovinya

Industrial Oils Unlimited

Industrial Quimica Lasem S.A.U.

INEOS Oligomers USA

Infineum USA

Interlub, S.A. De C.V.

Inwoo Corporation

Italmatch Chemicals

Ivanhoe Industries, Inc.

JAX, Inc.

John Crane Inc.

John Deere

Kao Chemicals

Kawamura Research Labs Inc.

KH Neochem Americas, Inc.

Kimes Technologies International

King Industries, Inc.

KLK TEMIX SpA

Kliber Lubrication NA LP

Koehler Instrument Co. Inc.

Kuraray America Inc.

LANXESS Corp.

LGC Standards

Loadmaster Lubricants LLC

Lubricantes Argentinos De Alta
Perfomance S.A

Lubrication Engineers Inc.

Lubriplate Lubricants Co.

Lubrizol

Lucas Oil Products Inc.

Lumar Quimica

LUVALS.A.

Martin Specialty Products

Master Fluid Solutions

Metall-Chemie GmbH & Co. KG

Metalloid Corporation

MicRos Lubrication Technology

Microtrac Inc.

MidContinental Chemical Co.

Momentive

Monroe Fluid Technology

Miinzing

Nanjing Trust/Anhui Trust

Napoleon Engineering Services

NCH Corp.

Nelson Brothers Specialty
Chemicals

Neol Copper Technologies Ltd.

NexTec Group

Norac Additives LLC

Nouryon

Novel Reliable Technologies

Novitas Chem Solutions, LLC

NSF International

NYCO

Oelheld U.S. Inc.

Oemeta North America

Optimol Instruments PruftechniK

OXEA Corp.

Palmer Holland, Inc.

Patech Americas Inc.

PCAS

PCC Chemax, Inc.

PCS Instruments

PerkinElmer, Inc.

Perstorp Group

Phoenix Tribology Ltd.

Pilot Chemical Co.

PMC Crystal

POLARIS Laboratories LLC

Polyrheo USA Inc./Neatsfoot Oil
Refineries

ProFluid, LLC

Pulcra Chemicals

Pulsarlube USA

QLS Sulfonates

Quaker Houghton

Quimica Liposolubles

Radom Corporation

Ravago Chemical North America

Richards Apex Inc.

Richful Additive Co., Ltd.

Rierden Chemical & Trading Co.

RSC Bio Solutions

RTEC Instruments

S&S Chemical Co. Inc.

Santolubes LLC.

Sanyo Chemical America Inc.

Sasol Chemicals

Savant Group

SBZ Corp.

Schaeffler Technologies AG &
Co KG.

Sea-Land Chemical Company

SEQENS

SFC Excellence Co., Ltd.

Shell Oil Company Foundation

Shenzhen Yateks Co., Ltd.

S| Group

SK Enmove

SKF Research and Technology
Development

Solge Inc.

Soltex, Inc.

Songwon Industrial Group

Southwest Research Institute

Storchem Inc.

Sun Chemical Advanced
Materials

Sunshield Chemicals Ltd.

Syn-Tech Ltd.

Tannas Co.

Teknor Apex Company

Ternec Lubrificantes

Tesla, Inc.

Thai Petroleum & Trading CO.,
Ltd.

The Boeing Co.

The Shepherd Chemical Co.

The Timken Co.

Tomlin Scientific Inc.

Total Energy LLC, Ocean State
Qil, Inc.

TotalEnergies Lubricants

Trane Technologies

TRCC

TriboDENS Ltd

TribSys

TRiiSO LLC

Tulstar Products, Inc.

United Protective Technologies

United Soybean Board

Univar Solutions

Vanderbilt Chemicals, LLC

VBASE Oil Co.

Vickers Oils

WD-40 Company

WearCheck

Wincom, Inc.

Xaerus Performance Fluids
International Inc.

Yasho Industries Ltd.

Yushiro Manufacturing America,
Inc.

Zschimmer & Schwarz



